
Content
MAR KETING INSIGHTS

This guide is the property of Gilroy. All rights reserved 2018.

Certainty. Delivered.



Creating the content presents the 
same old challenge. How do you create 
content in context, from within your own 
organisation, quickly and effectively? 

Enter the Gilroy Insight Guide,  
designed to perfectly meet the needs 
of the modern day decision maker. The 
guides are created using agile interview 
techniques that facilitate the extraction 
of genuine intellectual property from 

the key people across a business. 
The end result? Content of real value 
and insight. Gilroy Insight Guides are 
employed by leading brands such as 
Computacenter, Fujitsu and Vodafone.

INTRODUC TION

Thought leadership is no longer the preserve of the 
formal whitepaper. In a digitally transforming world, 
insight is consumed in shorter, sharper and more 
socially orientated ways.
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“Enter the Gilroy Insight Guide, 
designed to perfectly meet the 
needs of the decision maker”.



What are Insight Guides? 
 
Thought leadership is changing and 
with it the demand for the long-form 
whitepaper. Enter the Insight Guide 
which better meets the needs of the 
modern day decision maker. Rather 
than reams of text, Insight Guides are 
succinct, digital documents that contain 
credible insight from your company. 
Your intellectual property will come 
from the people from within your own 
organisation, and so Insight Guides  
are created using simple and agile 
interview techniques that provide Gilroy 
with enough information to construct a 
document of value. Presented as a form 
of discussion amongst your employees, 
Insight Guides contain evocative but 
complimentary viewpoints, positioning 
the authors as credible experts in  
their field. 

Why create them? 
 
Content marketing is not a new 
phenomenon, we just used to call it 
thought leadership. Extracting content 

of real value, in context to the needs  
of your customers isn’t easy to do. If you 
can extract the opinion and insight that 
your expert employees can generate, 
you can present it as a value exchange 
with your prospects and customers. 
In short, for your target audience to 
access content that is your intellectual 
property, they need to engage with you. 
Insight Guides work equally as well as 
tools and conversation starters for your 
sales community. 

What is Gilroy’s approach? 
 
We know that your team have very  
little time to dedicate to creating 
detailed content. As a result, we take  
on the lion’s share of the work for them. 
In short, once we have established 
the subject matter, the content plan 
and the supporting propositions, we 
telephone interview key people with  
the in-depth views on the subject 
matter. Gilroy converts the raw insight 
into content that positions with credibility, 
and orientates your target audience  
towards action.
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WHAT NE X T ?
Contact us to discuss how we can help  
you modernise your sales enablement,  
drive pipeline revenues and close more 
sales opportunities.

To arrange a meeting to discuss your requirements  
in more detail please contact: 

Matt Neal 
Senior Partner
 
T. +44 (0) 8456 184 184 
E. matt.neal@gilroy.co.uk
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